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Daniel is Swedish yet he lives
and works in Rome, and we
can't really figure out why
since most of his work is pub-
lished in Sweden (Hennes), in

the UK (London Times) and in
the States (Times Magazine). As

if that weren't enough, Daniel's
agent is a Londoner, and they comu-

nicate via email...so why Rome,
whose only international aspect is the

Colosseum, or at best, St.Peter's? 

Daniel mainly works in fashion, drawing bod-
ies with ease creating movement with two

easy lines. Yet they're not just stylish interpre-
tations among cold and glossy mannequins: the

bodies he draws narrate stories of past and future
times, stealing your soul with each stroke. And

Rome has tons of stories to tell. The magic that has
been created between the quiet artist and the bois-

terous city of Rome is where the answer lies. 

Daniel reads Rome, but above all, he listens to the people he meets
who are, he admits, his source of  inspiration. So this is what fashion is

to Daniel: fashionis the movement it takes to stir a coffee, fashionis a quick
kiss goodbye at a bus stop. The glamorous but empty catwalk fashion doesn't
interest him... he tells a story and does so with his designs. 

Rome returns his love... and Stirato thought best to let his drawings talk a lit-
tle more about him. 
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daniel egneus

Book, comics, cd and cool stuffs all
togheter in an incredible race...
the first prize? YUOR MONEY!

//Breat Easton Ellis//
GLAMORAMA

11 EURO//EINAUDI
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It starts with simple dots and life
for Victor Ward ( model, pro-
moter, lover) is going to tumble
like a paper castle. Victor is
hot: the life he leads would
actually be ‘too much’ for many,

his girlfriend is even too gor-
geous for sexual fantasies… But

Victor is an ugly serial killer,
another Bateman (American

Psycho). Being loved by every-
body ( men and women alike), he

MUST reach new heights, and will
do so at his own expense. Ellis

completely submerges us in the
polished pages of magazines

and gives a voice to the featured
models…and teach us the

biggest lesson in fashion: IN is
OUT, and OUT is
IN…always. 
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earitwithpride.com

How do you turn a bland white t-shirt into so-
mething hot? Easily with some one hundred

badges you can find on this site...The wicked
thing about it is the badges on sale are actually
the ripe pickings of a monthly contest which an-

yone ( and we mean ANYONE) can en-
ter. The winning badges get printed

and put on sale. Among the conte-
stants, the Germans Burodestruct
and old-timers like TADO and

TBFH. And obviously,
Stirato!

In the martin       holtkamp let&go

website you click on models 

and pull them right on your face

Flash News 
in Japonese poetry. 

www.ma-ho.com (site)

in via tieplo 9 in rome 

fabrics get a shape

drawing on you what 

you don’t expect

eliodoro (boutique)

floating and losing 

oneself into beauty

removing the dryness 

around us

ukiyoe (exposition)

what once was a truck 

becomes a fashion bag

recycling makes you rich

if you can see something

nice in horrid giants

freitag (bags)

Helmut Newton has redeemed the world of fashion. He
hasn't forgiven it with literary prose, he hasn't converted it
into a stage for protest, he just sees it as a divine revela-
tion within a consumer society. If divine attributes are con-
stantly ready to take feline, revolutionary leaps and beauty
ready to shock and break the obtuse rules of good taste,

Newton was able to welcome them into his world of lux-
ury and shamelessness. The magnificence of inaccessi-

ble female forms and the audacity in holding self-cele-
brating poses are proof that beauty  can exist any-
where. Or rather, anywhere a stage can be set up to

hail its glories, even in those places where it is out-
sold just to consume, and rendered superfluous
after one season. Images that surpass the shelf-

time of a collection have offered a useless eternity
in a world, in the fashion world, that didn't expect

such clemency, that had become accustomed to
regenerating itself from its ashes, avoiding a messy clean-
up. 
Newton - an 83 year-old victim of a car accident on L.A's
Sunset Blvd -  leaves us with a bitter gift:  10,000 copies of
his SUMO collection, all numbered and signed. This centu-
ry's most expensive book. //as//

Newton and the universal attraction
1 artista :

3 foto +
100 parole = 

ANTOINE
BARDOU-JACQUET

Hailing from France, and working with production house Partizan Midi-Minuit,
Antoine Bardou-Jacquet creates music videos that always float in an imaginary
collective: his first cool 'alphabetical' clip for Alex Gopher's The Child (1999), fol-
lowed by a sci-fi fable for How Does It Make You Feel by Air (2001). It's his deli-
cate touch that tells a story of machines desperately trying, in vain, to create the
perfect woman, performed by the model Audrey Marnay, a beauty so idealized
as to be considered computer-art. Does the final monstrous hybrid created by the
unsuccesful experiment fascinate or disturb? //cp//

fashion

How does the fashion
victims project star-
ted?
5 years ago in Ivrea was ope-
ned the Interaction Design
Institute, an international
school of design. Just to be
clear: Ivrea – Piemonte, were
at Carnival time people play
with oranges and were once
there was the Olivetti firm.
Students from all over the
world gets there and among
them 2 years ago arrived an
israelian girl (Tal) and 2 ita-
lians (Davide and Dario).
Last spring arrived a girl from
new york for a wearable com-
puting course. Usually those
who attends wearable com-
puting end up looking like
metal monsters, wearing
dark sunglasses and carrying
heavy telecameras.

We don’t like dark or mirrored sunglasses and

we don’t like mobile phones: that’s why we

decided to create white handbags that start

streaming blood whenever a mobile phones

in its proximity rings. The idea raise curiou-

sity… and is even apreciated.

In October we’re invited to an exhibition in

Amsterdam; so we spent our summer making

real our project.

Your web site is in english… is the

foreign market better than the ita-

lian one?
Up to now we succeeded bringing our pro-

ject in Amsterdam, Instambul, Tokyo and

Turin. Italy – Rest of the world is given 1

to 3. Need to say that english helps a lot.

The truth is that we think about our work

as a product, and we don’t focus on a

specific market. We’re trying opportu-

nities to show it, not to sell it: we

spread an idea and an experience

and we also like to bring it abroad.
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STABBED BY INVISIBLE WAVES
MAGNETIC HANDBAGS, WOUNDED
T-SHIRTS AND INJURED HATS 
START STREAMING BLOOD.
INNOCENT VICTIMS OF THOSE WHO 
WEAR THEM.
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Fashion is the most innocent
form of immorality, it repre-
sents a mild aggression to rea-
son.Fashion always caused
damages and always fostered the
impertinent logics of desire, rea-
son always blamed fashion and
sometimes also compared it to
Death, her sister of devastation.
So that when the excess is
passed on, we feel like we’ve lost
nothing. We blame fashion for the
creation of futile scandals that will
end up in the rettery together with
undressed magazines, or that will
fade away after a great success,
we blame it for  being a vagary.
Those who fear it are into it any-
way. Fashion has to stir up scan-
dals, while its opposite, the static

of clothes that never change is the

antechamber of depression, and

we all try to defeat bother from our

lives, some do it exalting and oth-

ers denigrating fashion. Scandal,

transgression, ephemeral and

obscenity are our ambitions, fash-

ion lets us reach them without the

boring side of being really original.
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Frenchgirl Fafi is sly. She
started out covering her city’s
walls with sexy ladies ( but
definitely not that original),
and suddenly she’s on MTV,
on books and magazines.
Ultimate goal: her very own
fashion line. Upon visiting

her site, you can online shop
for her goods (minis, kimo-

nos, pochettes), all signed by
Fafi herself. It’s funny to see

her in the improbable role of a
model, wearing her own cre-

ations. There’s an example of
how imagination can be more

fruitful than one’s real capaci-
ties. Fafi may not be a great

artist, but she sells herself (and
consequently her art) right on

target! If Fafi strikes a nerve,
her travel pics will be even more

annoying. 

//INTERNET//
www.stirato.net
info@stirato.net

www.centrifuga.net

//INTERNET//
www.stirato.net
info@stirato.net

www.centrifuga.net

//Fafi//

MERCHANDISING
WWW.FAFI.NET

MAGNUM! BLUE
STEEL! FERRARI! His
versatile and captivating
expressions have made
Derek Zoolander the
most handsome model
around. But not more
than Hansel, who quickly
steals his shine on the
runways. So it’s time for
Derek to realize (or at
least suspect) that
there’s more to life
than just being “real-
ly, really, really
ridiculously good-
looking”! Wicked
Stiller and
Wilson. 

//Ben Stiller//

ZOOLANDER
14,99 EURO//PARAMOUNT






